2020 Design Portfolio
Advertising and Marketing in Print and Online

Oh, hey.
Thanks for opening up my portfolio. I was going to say “it’s not much,” but I’m
told that modesty isn’t a virtue when promoting yourself, so in all honesty: it has
some pretty freaking cool stuff.
Some items in this portfolio are for clients; some are for friends; and some are
just for the sheer fun of doing something new. No matter their origins, they
reflect where I came from, how my brain works and, just a bit, where I aim to be.
No project is too hard; no technology is too new; no client is too difficult.
I wasn’t trained in design; I started asking questions, exploring answers and
getting my hands dirty, and I fell in love with design along the way. The benefit
of being in love with my career means that it is always possible for me to see the
best and brightest parts of design, and to aim higher and further than before.
Welcome to my portfolio. I sincerely hope that you enjoy it.

Emily Andras

Production Manager, Designer, Copywriter
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Renaissance Publishing
2020 House Ads
In advance of 2020, I sought input
from art directors, editors, and sales
representatives for all in-house titles at
Renaissance Publishing.
I took that input and used it to make
a series of clean, adaptable house
advertisements for all of our titles
to encourage cross-publication
subscription and audience growth.
Thanks to the clean fonts (which are
consistently used across all of the
publications in different aspects) and
the tailored language, when paired
with a matching online campaign,
subscription numbers have risen for
each publication and are projected to
continue to rise further in 2020.
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FOR FUN

The Plant Gallery
After working on a series of ads for
The Plant Gallery, I wanted to see the
possibilities of taking their branding
in a fresh direction.
I used an image of lush greenery
paired with the strong, tall
Morganite font to let the
plants speak for the brand
while conveying a strong message.
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FOR FUN

Magazine
Cover
Working on items
like this magazine
cover for fun
allowed me to play
with depth, color
and type outside of
my day-to-day
responsibilities.
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Print Advertisements, Various Clients
The nature of working in magazine advertisement means that the client—
and the salesperson—is always first. By its nature it leaves little room for
creative experimentation, but sometimes an idea struck me so strongly
that I made concept ads and brought them to the client. Sometimes they
were chosen; sometimes they weren’t.

Either way, it was an exercise that encouraged me to think creatively, to
learn to temper pure creativity with rationality and to balance the needs
of the client with a drive to try something new. It also allowed me the
opportunity to experiment with copywriting, effective ad layouts and
communication styles.
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wine,
dine &
design
St. Charles Avenue is proud to announce its
4th annual “Wine, Dine, & Design” tablescapes
event. From linens and chair backs, to
glassware and cutlery, each table is specially
designed and created by local retailers and
designers to create an unforgettable evening.
Proceeds from this event will benefit Bastian,
a neighborhood purposed in providing aid to
returning warriors and families with lifelong
rehabilitative needs.

Chairmen: Adrienne and Archie Casbarian
and Amie and Stephen Farnsworth

Audubon TeA Room

Preview Party: Wednesday, October 2
Luncheon: Thursday, October 3
Contact Jeanel Luquette
at 504.830.7232 or
Jeanel@MyNewOrleans.com

Your contribution will provide relocation
assistance, career path planning and
counseling, mind & body wellness
programming, and a year of counseling with
a social worker to a family in need.
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FOR FUN

Untitled Literary Journal Concept
A coworker and I were idly talking about, in some possible future, launching a literary
magazine. In this concept, I combined the traditional elements of a lit journal with
the more contemporary aesthetic aspects of a glossy four-color magazine,
envisioning an end product that felt like a luxury while
providing valuable literary content.
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Renaissance
Publishing
Sponsored
Client Ads

Doctor or clinic name
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Several publications
choose to run
advertising sections,
in which ad content
is made to look like
editorial content,
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majority of sponsored
sections, including
(clockwise, from top
left) Faces of New
Orleans, Ladies Who
Launch and Medical
Profiles for a variety
of magazines.
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Possible photo caption to run here
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Magazine Facebook Cover Photos
I worked with our digital editor to create monthly promotional campaigns
for our editorial content, which included creating new Facebook headers
to match our content and branding for each publication. She provided
headlines (or we brainstormed them together) and I created graphics.

I chose the typography for each magazine that was used for all graphics
for the publications, and worked with art directors and our digital editor to
make sure we were forming a cohesive digital brand that reflected our print
identity in a way that made sense online.
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Various Events
Web Collateral
The company hosts several
in-house and client events
throughout the year; for each
event, I help create social media
posts, web ads of various sizes,
custom newsletters, landing
pages and more to promote the
events and facilitate attendance.
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Pumpkin Carving Contest Collateral
Working with our marketing team and our digital editor, I wrote copy and created web
promotional materials for a pumpkin carving contest designed to boost social media
interaction on one of our main social channels.
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New Orleans Bride’s
Semiannual Bridal Show,
January 2020
I worked together with the event coordinator to
discover a new, fresh take on the collateral for the
show, which includes vouchers, invitations, print
and web advertisements, customized newsletters,
billboards and more. Taking her desire for a clean,
fresh and photogenic look, I created a set of
materials styled after a wedding suite.
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1

Printed invitations

2

Print advertisements

3

Animated web advertisements

4

Show program

5

Bride & groom vouchers

6

Champagne voucher
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